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1. Executive Summary

1.1 Objectives and scope of the report

This report provides an overview of the implementation of Work Package 5
(Communication, Dissemination and Mainstreaming) during the first 14 months of the
THEO project. Its objective is to assess progress against the planned activities and
objectives defined in the Grant Agreement, highlight key achievements, identify
challenges encountered, and outline corrective measures and next steps. The scope of
the report covers the planning, development, and initial implementation of
communication and dissemination actions at local, national, and European levels, as

well as coordination and cooperation among consortium partners.

1.2 Summary of key achievements during the first 14 months

The consortium established a solid communication framework, including a common
visual identity, the launch of the project website, and activation of initial social media
channels. Multilingual press and promotional materials were prepared. The THEO
eBook was completed and released in all partner languages, and the videogame
reached its final development stage. Preparations for dissemination and multiplier

events were also carried out.

1.3 Main challenges and corrective measures

The main challenge encountered during the first reporting period was the limited
volume of communication and dissemination activities implemented in the early
project phase. While the project website and Instagram account were successfully
launched, other planned channels, such as LinkedIn and YouTube, were not activated
during this period. This was primarily due to the development timeline of the core
educational outputs, as meaningful and impactful dissemination required the
availability of the final eBook and videogame. Corrective measures include the
planned activation of additional communication channels, the intensification of online
and offline dissemination activities, and the strategic use of upcoming open-air and

multiplier events as key dissemination moments.
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1.4 Next steps for the second project period

Dissemination activities will be significantly intensified in the next phase of the project.
The consortium will activate additional social media channels, promote the eBook and
videogame widely, and implement open-air and international multiplier events.
Mainstreaming actions will target educational, sport, animal-assisted, and public-
sector contexts. Continued coordination will ensure consistency, quality, and

sustainability of results.

2. Introduction and WP5 Overview

2.1 Background and rationale of THEO project

THEO (Exercise THErapy assistant dOgs) is an Erasmus+ Sport project that builds on
the increasing recognition of the benefits of animal-assisted physical activity—
particularly involving dogs—for enhancing both human and animal wellbeing. The
project addresses contemporary challenges related to sedentary lifestyles, social
exclusion, and the need to strengthen empathy and emotional awareness, while also
promoting responsible and informed pet ownership. By integrating sport, educational
methodologies, and digital tools, THEO seeks to transform physical exercise into an
engaging, inclusive, and meaningful experience for children and families, encouraging

lifelong healthy habits and positive human-animal relationships.

2.2 Work Package 5 structure and scope

This Work Package is structured to ensure a coherent, strategic, and well-coordinated
approach to communication, dissemination, mainstreaming, and exploitation of
THEO's results across the entire project lifecycle. It integrates complementary phases
of planning, implementation, monitoring, and evaluation to ensure that
communication actions are timely, targeted, and aligned with the project’s objectives.
By establishing a common framework for messaging and visual identity, the WP
guarantees consistency and recognisability across all partner countries. Its scope
encompasses both digital and face-to-face actions, enabling the project to reach a
wide and diverse audience, including families, children and adolescents, educators,
sport professionals, policy-makers, and stakeholders involved in animal-assisted

activities, sport, health, and social inclusion.
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In addition, the Work Package is designed to maximise impact, uptake, and long-term
sustainability by embedding mainstreaming actions and multiplier events within local
communities and institutional networks. Inclusive public events, accessible digital
platforms, and targeted campaigns ensure active engagement rather than passive
dissemination, encouraging stakeholders to adopt and replicate project outcomes in
real-life contexts. High-visibility international multiplier events further amplify the
project’s reach and foster cross-sector dialogue at European level. The structure of the
WP promotes close collaboration among partners through clearly defined leadership
roles, shared responsibilities, and coordinated workflows, ensuring efficient
implementation, quality control, and effective exploitation of results beyond the

project’s duration.
List of Tasks

e T5.1-Developing the Communication and Dissemination Plan
o Establishment of a structured plan covering pre-, during-, and post-
project phases
o Definition of target groups, key messages, tools, channels, and
responsibilities
o Development of a common visual identity (logo, brochures, posters)
e T5.2-Mainstreaming and Communication Activities
o Organisation of inclusive public events for participants with and without
pets
o Promotion of project aims, digital resources, and benefits of physical
activity with dogs
o Involvement of local associations and stakeholders
o Preparation of a multilingual press folder
o Creation and management of the project website and social media
channels
o Publication of results on the Erasmus+ Results Platform and other
channels
e T53-Planning and Implementing Multiplier Events
o Design of creative and high-impact international dissemination events
(one per country)

o Development of visual dissemination materials with QR codes



~y
W\
EXERCISE THERAPY ASSISTANT DOGS

o Printing and distribution of posters and flyers in strategic locations

o Organisation of open-air public multiplier events to maximise outreach

3. Communication and Dissemination Strategy

3.1 Consortium composition and partner roles

Work Package 5 ensures the effective communication, dissemination, and
mainstreaming of the THEO project results at local, national, and European levels. The
WP is coordinated by ACAL and implemented jointly by all partners, ensuring wide

visibility, stakeholder engagement, and sustainability of outcomes.

ACAL (Spain) is the leader of WP5 and is responsible for the overall coordination of
communication, dissemination, and mainstreaming activities. ACAL leads the
development of the Communication and Dissemination Plan (T5.1), ensuring
compliance with Erasmus+ visibility rules and coherent project messaging. ACAL also
coordinates mainstreaming and communication activities (T5.2) and supports the

organisation and promotion of multiplier events (T5.3).

KEAN (Greece) is the leader of Task 5.3 (Multiplier Events) and is responsible for
planning, coordinating, and implementing the events to ensure wide dissemination of
project results. KEAN also contributes to communication planning (T5.1) and

mainstreaming activities (T5.2), especially in the field of social inclusion.

ESDP (Spain), as Project Coordinator, ensures alignment between WP5 activities and

the overall project objectives, quality standards, and timeline

INU (Turkiye), SPELL (Turkiye), Coda di Lupo (ltaly), USMA (ltaly) and Lousada
Municipality (Portugal) contribute to WP5 by supporting the development of
dissemination content, providing academic, educational, and practice-based
expertise, and promoting project results through their professional and institutional

networks.

All partners actively participate in mainstreaming activities and contribute to the
organisation and implementation of multiplier events to ensure wide visibility and

impact of the project results.
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3.2 Overall Communication Objectives

The communication and dissemination strategy of the THEO project is designed to
maximise the visibility, accessibility, and long-term impact of the project’s results at
local, national, and European levels. Communication activities support the project’s
overarching mission of promoting physical activity with animals—particularly dogs—
as a means of enhancing physical health, mental well-being, social inclusion, and

empathy.
The specific objectives of the communication strategy are to:

o Raise awareness of the benefits of exercising with animals for children, families,
and communities.

o Promote responsible dog ownership and positive human-animal interactions.

o Support the adoption and effective use of the project’s key outputs, namely the
THEO Video Game and the THEO eBook.

o Engage a wide range of stakeholders throughout the project lifecycle and
encourage feedback and collaboration.

o Facilitate the dissemination of workshops, training sessions, pilot activities, and
multiplier events.

o Ensure the sustainability and mainstreaming of project results beyond the

project’s lifetime.

3.3 Target Groups and Key Messages

The communication strategy identifies three main target groups, each addressed
through tailored key messages, tools, and communication channels in order to
maximise relevance, engagement, and impact. By differentiating communication
approaches, the project ensures that information is accessible, meaningful, and
actionable for each audience, while supporting the overall objectives of promoting

physical activity, wellbeing, inclusion, and responsible interaction with dogs.
e Families and Dog Owners

This primary target group includes families with children, adolescents, and individuals

who own dogs or regularly interact with them. Communication actions targeting this
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group aim to increase awareness of the physical, emotional, and social benefits of
exercising with dogs, while promoting responsible dog ownership, animal welfare, and
safe human-animal interactions. Materials and messages are designed to be
accessible, inclusive, and age-appropriate, using clear language and practical
examples. Emphasis is placed on encouraging active lifestyles, strengthening family
bonds, fostering empathy towards animals, and providing concrete guidance that can

be easily applied in daily life, both at home and in community settings.

e Animal Associations, Veterinarians, Shelters, Sports Clubs, and Educators

This target group includes professionals and organisations that act as key multipliers
for the project’s results. Their involvement is essential to extending THEO's reach and
embedding its outcomes into existing educational, sporting, and community-based
practices. Communication efforts focus on presenting evidence-based benefits,
practical tools, and adaptable resources that can be integrated into training
programmes, educational activities, and awareness-raising initiatives. Opportunities
for collaboration, knowledge exchange, and feedback are actively promoted, enabling
these stakeholders to contribute to the refinement, dissemination, and long-term

adoption of the project’'s methodologies and outputs.

e Local Authorities, Policymakers, Associations, and the General Public

Communication actions targeting this group aim to raise awareness at institutional,
community, and policy levels about the social, educational, and health-related value of
physical activity with dogs. Messages focus on the project's contribution to active
lifestyles, social inclusion, wellbeing, and responsible citizenship. By engaging local
authorities, policymakers, and civil society organisations, the strategy supports the
mainstreaming of THEO's principles into local strategies, public programmes, and
decision-making processes. Commmunication with the general public further enhances
visibility and acceptance, fostering a supportive environment for the continuation and

scaling up of project results beyond the project’s lifetime.

Across all communication channels, the project conveys a coherent set of core
messages:
o Physical activity with animals contributes to improved physical health, mental

well-being, and social inclusion.

10
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o Positive and responsible interaction with dogs fosters empathy, emotional
development, and civic values, particularly among children.
o Innovative educational tools that combine storytelling, digital engagement, and
experiential learning can effectively promote healthy lifestyles.
o THEO provides accessible and adaptable resources that can be used by families,

educators, and organizations across Europe.

3.4 Communication Channels and Tools

To ensure broad outreach and effective engagement across different target groups,
the project adopts a diversified and complementary mix of communication channels.
This multi-channel approach allows the project to combine wide visibility with direct
interaction, ensuring that information reaches stakeholders in accessible, relevant,

and impactful ways.

e Digital channels:

The project will make extensive use of digital tools to ensure continuous visibility
and easy access to information. These include a dedicated project website
serving as the central repository for news, outputs, and downloadable resources;
active social media presence on platforms such as Instagram, YouTube, and
LinkedIn to share updates, visual content, videos, and campaign messages; as
well as newsletters and targeted email campaigns to maintain regular contact

with stakeholders, partners, and interested audiences.

e Offline and hybrid channels:

Face-to-face and blended communication activities play a key role in fostering
engagement and dialogue. These channels include workshops, training
sessions, conferences, multiplier events, and local community outreach
activities, enabling direct interaction with participants, hands-on experiences,
and real-time feedback. Hybrid formats will be used where appropriate to

extend participation beyond physical locations and reach wider audiences.

e Print materials:

A range of high-quality printed materials will support visibility at local, national,
and international levels. These include posters, brochures, banners, fact sheets,

and press releases, all prepared in the languages of the partner countries to

11
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ensure inclusiveness and local relevance. Print materials will be strategically
distributed at events, public spaces, educational and sports facilities, and
through partner networks to reinforce key messages and direct audiences to

the project’s digital resources.

4. Communication Materials Developed

4.1 Communication materials overview and scope

During the reporting period, the consortium concentrated on establishing a robust
and coherent communication framework to support the project's visibility and
outreach objectives. Key achievements include the development of the project’s visual
identity, the launch of the official project website, the activation of social media
channels, and the production of both digital and printed promotional materials.

At this stage, communication results are primarily qualitative and preparatory in
nature. Notable outcomes include the creation of a strong and consistent online
presence, the availability of multilingual communication materials, and the initial
engagement of key stakeholders through partner dissemination networks.

Overall, the project has successfully implemented its foundational communication
actions, encompassing the launch of the project website, activation of social media
accounts, development of branding and visual assets, preparation of press and media
materials, and dissemination of initial announcements via partner channels. These
activities lay a solid foundation for more extensive communication and dissemination

efforts in subsequent reporting periods.

e Project Website

The official project website was launched by ACAL, and is publicly accessible at
https://theoproject.eu, representing a significant milestone in the implementation of
the project's communication strategy. Serving as the central hub for communication
and dissemination, the website offers clear and well-structured information on the
project’'s objectives, activities, consortium members, and anticipated outcomes. Its
development fully reflects the project’s visual identity and adheres to EU funding
communication and visibility requirements, including the display of the EU emblem

and appropriate funding acknowledgements.

12
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The site has been designed with a user-friendly layout and accessibility principles at its
core, ensuring intuitive navigation and clear presentation of content for a wide range
of audiences, such as stakeholders, policymakers, researchers, and the public. Where
relevant, multilingual content has been incorporated to promote inclusiveness and
extend the project's reach across diverse geographical and linguistic contexts.
Dedicated sections for news, updates, and project outputs enable regular content
refreshes and fosters ongoing engagement throughout the project’s lifecycle. The
launch of the project website establishes a strong and credible online presence,
enhances transparency and knowledge sharing, and provides a sustainable

foundation for future dissemination and outreach activities.

¢ |Instagram Account

As part of the project's outreach activities, the official THEO Instagram account
(https://www.instagram.com/theo.erasmus.sport/) was established and put into
operation during the reporting period. The platform functions as a dynamic
communication channel aimed at the general public, enabling the project to convey
its key messages in a concise and visually engaging format. Although it addresses a
broad audience, the widespread use of Instagram among younger users enhances the
project's capacity to reach children and families, which are central to THEO's

objectives.

The account is used to share selected project-related content, including key
milestones, thematic messages, and awareness-raising material on animal-assisted
physical activity, wellbeing, social inclusion, empathy, and responsible dog ownership.
Through visual storytelling and short-form content, the channel supports the project’s
ambition to present physical exercise as an inclusive and meaningful activity. The
Instagram account adheres to the project’s visual identity and Erasmus+ visibility
requirements and complements other dissemination tools by strengthening public

engagement and recognition of the project.

e Press Folder and Template

To ensure coherent, accurate, and compliant external communication, a common
press release template was developed by ACAL during the reporting period. The

template was designed to guarantee consistency in messaging across all partner

13
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countries and to fully comply with Erasmus+ communication and visibility
requirements, including appropriate references to EU funding. The template provides
a structured framework for presenting the project's rationale, objectives, planned

activities, key results, and expected impact.

Following its development, each project partner translated and, where necessary,
contextually adapted the press release into their respective national languages to
ensure relevance and accessibility for local audiences. The press releases are
disseminated through partners’ institutional communication channels, national and
local media outlets, and relevant online platforms, thereby supporting broad outreach
and increasing public awareness of the project. This coordinated approach
strengthens the project’s external visibility while allowing for targeted dissemination

at national and local levels.

¢ Promotional Materials

Although workshops and pilot sessions are scheduled for later stages of the project,
preparatory promotional materials have already been developed. These include
posters, flyers, cards and QR codes which will be adapted to each national context and

target audience.

4.2 Communication actions

At the current stage, communication results are mainly qualitative and preparatory.
Achievements include the establishment of a strong online presence, availability of
multilingual communication materials, and initial engagement of stakeholders

through partner networks.

e Project website content: The website presents core project information,
objectives, partnership details, and key messages. It also hosts project outputs,
such as the e-Book and other available deliverables.

e Project Instagram content: Six posts, reaching 76 views, have been published to
disseminate project updates and thematic content, supporting awareness-
raising and public engagement.

e Partner's social media dissemination: Partners also shared project-related
content through their institutional social media channels to further expand

reach and engagement. This included three Instagram posts, generating 127

14
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views, seven Facebook posts, reaching 115 reactions and 3 LinkedIln posts
displaying 15 reactions.

¢ Partner's communication activities: Four posts were published on partners’
institutional websites, one article in local news media, and a newsletter on local
media. In advance, the project was presented at an international academic
congress.

e Press release: Preparation and publication of a project press release to present
the project's objectives and to effectively communicate and promote the

launch of the e-Book to relevant stakeholders and the wider public.

4.3 Challenges and Proposed Improvements

During the reporting period, the implementation of WP5 remained overall in line with
the objectives, timeline, and planning defined in the Grant Agreement. No major
deviations affecting the achievement of project objectives or the delivery of planned
outputs were identified. However, operational challenges were encountered, mainly

related to the timing and sequencing of commmunication and dissemination activities.

The main challenge during the reporting period concerned the limited level of
communication and dissemination actions implemented so far. While the project
website and Instagram account were successfully launched, other planned
dissemination channels, such as YouTube and LinkedIn, have not yet been activated.
This is primarily linked to the development timeline of the project’s core educational
outputs, the eBook and the videogame, since their completion was a prerequisite for
launching more structured and impactful commmunication activities. For this reason,
dissemination actions in the initial phase were limited to avoid premature

communication without the availability of final project results.

To address the above-mentioned challenges, several corrective and improvement

measures have already been planned and are currently being implemented:

e The LinkedIn and YouTube channels will be launched in the coming days and
will serve as key platforms for disseminating the educational tools, promoting
the open-air events, and increasing the project’s visibility among professional,

educational, and institutional stakeholders.

15



¢ Communication and dissemination activities will be significantly intensified in
the next period, now that the eBook and videogame are fully completed and
ready for use.

e The upcoming open-air events will act as major dissemination moments,
supported by targeted online communication through all available channels.

e EXxisting communication materials will be actively deployed and further

adapted to ensure coherent and effective messaging across platforms.

All minor operational adjustments related to dissemination and communication
activities were discussed and jointly agreed upon during consortium meetings,
ensuring a coordinated and coherent approach among partners. This collaborative
decision-making process allowed the consortium to adapt dissemination timelines
and channels in line with the availability of project outputs. The simplified
Mmanagement structure has proven effective in supporting dissemination activities, as
it reduced administrative burden and enabled timely coordination, rapid information
exchange, and consistent communication across all partners and dissemination

platforms.

5. Conclusions and Next Steps

In conclusion, Work Package 5 has been implemented in line with the objectives,
scope, and quality standards defined in the Grant Agreement, successfully
establishing a solid and coherent communication and dissemination framework for
the THEO project. During the reporting period, the consortium focused on laying the
necessary foundations for effective outreach, including the development of acommon
visual identity, the launch of the project website and initial social media channels, the
preparation of multilingual press and promotional materials, and the coordination of
communication efforts across all partner countries. These actions ensured
consistency, compliance with Erasmus+ visibility requirements, and readiness for

broader dissemination.

Although communication activities were limited due to the strategic prioritisation of
the project’s core educational outputs—the eBook and the videogame—this approach
allowed the consortium to ensure that dissemination actions are meaningful, content-

driven, and impactful. With the eBook now released in all partner languages and the
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videogame in its final stage of completion, the conditions are in place for a significant
intensification of communication, dissemination, and mainstreaming activities in the
next phase of the project. In the coming period, the consortium will jointly focus on
expanding and strengthening communication and dissemination efforts at local,
national, and European levels. Planned next steps include the activation of the
LinkedIn and YouTube channels, increased publication of multimedia and educational
content, and the systematic promotion of project outputs through partner networks.
Open-air multiplier events will represent key moments for stakeholder engagement,
providing opportunities to actively showcase the eBook and videogame, gather

feedback, and foster uptake of project results in real-life contexts.

Through continued close cooperation, shared responsibility, and coordinated
implementation, the consortium is confident that WP5 will achieve its full potential in
maximising visibility, impact, and sustainability. These actions will support the long-
term mainstreaming of THEO's results, ensuring that the project's contribution to
physical activity, wellbeing, social inclusion, and responsible human-animal

interaction extends well beyond the project’s lifetime.
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6. Annex

6.1 Project Website

HOME  THEPROJECT  ACTIVITIES ‘A‘ R NEWS  PARTNERS  CONTACT

Discover the power of interaction with a
four-legged friend!

n project that focuses on the positive impact of a
ce in a person's life.

theoproject.eu
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6.2 E-Book released across all partner languages

L THE PROECT ACTIATES

Thiz Soabock 2iMS 10 eNCoUrage ampathy towards animals, partcuiary 0oga whike educating reackss about tha

banefits and resporainilin
shawing how

of dog ownarship. it emphasizes good Dractices ralated 10 play and physical arorcse,
thase activities contriuna 1o the well-bang of both dogs and thelr Numaen comeanons

THEOC and tha Magic Mwprires’ pramates inchusion through dog-assiktad aCtvtias, supparing emational waill-baing

and fomenng social MeRction aMong feaders of Jll Backgrounds In addiicn, it highighes the vaal ¢

of therapy and

AsEEance dogs (N IMEroving Ives, domanstating the poweriul bord Betwean humans and animals

AL tha end of the s20
ConNEcLoN with dogs Thesa actidties provde practical examples of way
the pnysical, emoticnal, and sodal tenatits that such intaactions bring

& Downlcad THECHR: eBook In English

& Descargar aBook de THEO an Espaniol

& Yarpoow v eBook Tou THED o Bt

& Scarkca l'Book il THED In Rtaiano

& Babar o oBook do THED am Portugués

& THEC N e-iitaber TOrkps Indir

Y, reacers wil find a sanes of engaging aCtivities designad t

%10

@rengrhan thair underszanding and
Ingaract poatively with Sogs and highlight

19



K%
THEO

EXERCISE THERAPY ASSISTANT DOGS

6.3 Project Instagram Account

Instagram e

theo.erasmus.sport ArodouBaTe
. .
~N v
N

THEO . T

BNCEm A ST 0 W W Sxercke Tharapy Assistance Dogs
© fragmus» Sport Fropa
Soon: L. ¢300k | M Video Gare | "y Activities with Dogs
oM

instagram.com/theo.erasmus.sport/
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6.4 Instagram posts shared on

Pa rtners' accounts

/ﬂ municipiodelousada AxoclouSnote ***

T4 municipiodelousada 46 3.
Reunido do Projeto Theo
O Municipio de Lousada estd a
participar na primeira raunido do
Projeto Theo, financiado peio
Programa Erasmus.

O encontro teve inicio na quarta-feira,
dia 22 e tzrmina hojz, 24 de janeiro,
em Malaga, Espanha.
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https://www.instagram.com/p/DFNiSExAwZW/
https://www.instagram.com/reels/DIOojf-Nak1/
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6.5 Facebook posts shared on partners’ accounts

Link

Link

Anpooizuon Tou xpriotn KEAN-KUtTtapo EvaAAakTikwv
Avantriiczwv

KEAN-KOTTapo EvoAAakTIKWVY Avadntioswy
KEAN 16 Auyovotou - @
8, Mizbvrig Huépa ASéomoTwy Zwwv A3
= Inuepa BupOpaOTE OAQ T& ASECTIOTA TIOU XPEIGZOVTAL YA, PPOVTISA Ka pia Seutepn

sukaupia.
, ITo KEAN, péga amod 10 upwnaiké mpoypapua THEO , Snuioupyolus SpAaozL; o Qépvouv
TOUG VEOUG TILO KOVTG T ZLa, KOAN VIO TV oTNTA, TV 0 Kal Tov OERacy

amévavTt oz KaBz popen {wAG
& 70 MAQICLO TOU TIPOYPGMUATOS, CUVEPYAOTIKALE WE TNV EBEAOVTIKY OuGSa DoBlopéva
& NeamoAng Kat LOaE SPACELG TIOU OTO TNV ENAPA TWV HABNTWV PE T,
EUEAWTA {WA TOU KATAQUYIOU.
Ag yivoupe 6AoL n Qwvn Kat n oTAPLEN Tou XpeaadovTal Ta adéonota. Kabe uikpn pag Kivnon
WTIOPEL VO TOUG XOPITEL EVal KOAUTEPO CUPIO.

© MaBe EpIo06TEPX YIa TO TIPOYPaupa THEO Kat WG UMOPEIS VOl GUPHETEXEIG
https://theoproject.eu/

ue #AdoptDontShop #Rescuelove
#SaveStrays ue #SecondChancePets #streetanimals

#petadoption #GiveThemAHome i #helpstr End. ruelty

#fureverhome #FromStrayToStay #animalrights #KindnessToAnimals #Rescuelslove
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To THEO eivai éva eupwnaikd NPoypapya nou
hEPVE KOVIQ aVBPWOUG KAl ZWwa pEca and
aoxnon, naxvidi ka Spaocel;

oo Na bnuoupvnssl ayanmn kat
aAANAEYYON QVALEOT OE QVBPWINOUG Kat
~_, adEonota 2wa, peoa gm nayvidy, Goknon

10 TAakn0 100 T/ €0, 10 -
KEAN OuvepaomiE e 10 577 %,
wadiyo Gopoptva

‘£A0}iOVIaS 10 £pyo 10U
1E BPOGER, Y0 I KoY
Y 10 KOG

Anpogizuon Tov xpriotn Municipio de Lousada X

Municipio de Lousada @
24 lavovapiou - @
Reunido do Projeto Theo

O Municipio de Lousada esté a participar na primeira reunido do Projeto Theo, financiado pelo
Programa Erasmus.

O encontro teve inicio na quarta-feira, dia 22, e termina hoje, 24 de janeiro, em Malaga, Espanha.
#municipiodelousada #erasmus #THEO
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https://www.facebook.com/story.php?story_fbid=1155445273281161&id=100064470982606&rdid=fAZLUeKZN8PcS55B
https://www.facebook.com/cmlousada/posts/pfbid02uyrcqQennu7RKdQZHAf6WMY4TwZfvCZ5Puzv4CjidnhY2682rpexCDRztPHPcZnfl
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6.6 Linkedin posts shared on partners’ accounts

KEAN- Cell of Altrenative Youth ...
1,926 followers X
4mo-

H &pa

5 pacr] p aq *, International Homeless Animals Day &
T Today we remember all the stray animals that need
love, care, and a second chance.

MaBnieg dnpotiKou S e s e i e e
8]1[0Ké(b9n K(]V ‘0 ::i;:’:i:i;:::onsnbimy, understanding. and respect for
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npoypappa THEO. comach i the e arm t he shher

Learn more about THEO and how you can get
involved: https://theoproject.eu/

e :
@ E{noav otlyuER
® : @ ; e
& I'V(pplou\{ xapag Kat 8 ® ] <
ano Ko\na -l-a Ipumepcm.[aq Like Comment Repost Send
OKUAQKIQ TOU paZi toug.

(Q Katacdpuyiov.

EpaBav yia t1a
0hEAN NG
aoKnong e Zwoa.

'y [ ] o i KEAN- Cell of Altrenative Youth ... v,

\K. K KEAN 3‘926 followers
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'" Eo KE AN %, THEO Project %
sl ¥ Transnational Partners Meeting | Cagliar, Italy v

We spent two truly creative and inspiring days
collaborating within the framework of Exercise Therapy
Assistant Dogs — THEO (No. 101185240) «
Project partners came together to work collaboratively,
exchange experiences, ideas and expertise, and define the
next steps of this dynamic European initiative v
The meeting highlighted the value of teamwork,
innovation | and our shared commitment to enhancing
therapeutic exercise through the use of assistant dogs %
We leave Cagliari with renewed enthusiasm, inspiration
and excitement for what lies ahead &

\- Stay tuned!
#THEOproject #ErasmusPlus #TransnationalMeeti ..more
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Like Comment Repost Send
\9‘3 Co-funded by
the European Union
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https://www.linkedin.com/posts/kean--cell-of-altrenative-youth-activities_international-homeless-animals-day-activity-7362427211561263104-T2BE?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAkqr_wBko9bx21qXwhkyPJ3DakIXbKu2hM
https://www.linkedin.com/posts/kean--cell-of-altrenative-youth-activities_theoproject-erasmusplus-transnationalmeeting-activity-7407014828474535937-JD82?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAkqr_wBko9bx21qXwhkyPJ3DakIXbKu2hM
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6.7 Content shared on partners’ websites

Link

Link

G | & https://escuelasalvamento.org/theo/

[] +34608219933/608219932 % info@escuelasalvamento.org

Cursos Proyectos Actualidad - Donaciones

p—
éﬂh“;{‘uws” LIETEEE Quiénes Somos Qué Hacemos
I

S

THEO

El proyecto THEO es una iniciativa Erasmus+ SPORT financiada por
la Agencia Ejecutiva Europea de Educacién y Cultura (EACEA)y
coordinada por la Escuela Espafiola de Salvamento y Deteccién con
Perros (ESDP), con nimero de acuerdo 101185240.

Para la ESDP, THEO supone un reto, ya que es el primer proyecto en
el que asumimos la responsabilidad de pasar de ser socios del

consorcio a ser coordinadores.

CONTACTA

En el proyecto participan 8 socios de 5 paises europeos:

Espafia: Escuela Espafiola de Salvamento y Deteccién con Perros

(ESDP) como coordinadores y Actividades Alternativas (ACAL).

Portugal: Municipio de Lousada
Italia: Coda di Lupo Y USMA Padova
Turquia. Universidad INONU y Spell
Grecia: KEAN Youth Activities

Utilizamos cookies para asegurar que damos la mejor experiencia al usuario en nuestra web. Si sigues utilizando este sitio asumiremos que estas de acuerdo. | OK | | Rechazar cookies = Mas Info

PARTICIPAMOS EN EL OPEN DAY DE
LAS INSTITUCIONES EUROPEAS EN
BRUSELAS

El pasado 10 de mayo fuimos Invitades por la
Direccén General de Proteccién Cimil y
Operaciones de Ayuda Humanitaria Eurcpeas
(ECHO) a participar en el Dia de Puertas
Ablertas de las Instituciones Europeas, que se
celebra cada afio en Bruselas. Tres de
nuestros compaferos guias caninos y dos
perros de rescate representaron a nuestra
entidad en este evento tan significativo,
donde tuvimos la oportunidad de Interactuar
con representantes de la Comisidn Europea y
visibilizar el papel esencial que desempefan
ias organizaciones de voluntariado en la
gestién de emergencias. Nuestra
participacion  permitié  mostrar de forma
practica el trabajo y la preparacién de los
equipos caninos en operaciones reales de
blsqueda y rescate. Ademds, fue una ocasion
Unica para fortalecer redes de colaboraciéén a
nivel europeo y destacar la Importancia de
los wvoluntarios en el ambito de las
emergencias.

FUIMOS PONENTES DEL CONGRESO
INTERNACIONAL DE FEDIAF/ANFAAC
CELEBRADO EN JUNIO EN MADRID

El pasado 12 de |unic, la participamos en el
Congreso Anual de la Federacldn Europea de
la industria de Alimentos para Mascotas
(FEDIAF) y del congreso anual de la Asociacién
de Fabricantes de Alimentos para Mascotas
2025. Este evento reunid a representantes
clave del sector, Investigadores, responsables
politicos y organizaciones comprometidas
con el bienestar animal en toda Europa.
Durante nuestra intervencidn, tuwimos la
oportunidad de presentar la trayectoria de la
ESDP, destacando el papel fundamental de
nuestros  voluntarios y el trabajo que
realizamos en el dmbito del rescate y la
proteccén  civil.  Ademds, compartimos
nuestra experlencla en proyectos europeos
como YOMI y THEQ, donde nuestra entidad
contribuye activamente. Estamos agradecidos
por la Invitacién a este foro y orgullosos de
poder compartir nuestra  experiencla y
compromiso con el bienestar de las personas
y los animales.
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https://escuelasalvamento.org/theo/
https://escuelasalvamento.org/wp-content/uploads/2025/09/Boletin_junio2025_v3.pdf
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6.8 Templates for reporting
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Communication and Dissemination Plan

> —
o ©

Project 101185240
- Co-funded by Funaed by he Eurapean Unon. Viaws and opinions axgransed am howovar ase of the ahor(s) only
and do not nacassanty refect thoas of the Europesn Uvion of the granting authodty. Neither the Europaan
the Eu'oman Unilon Union nor the granting sutharity can be held responsble for them
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6.9 Communication Materials

Cards

jParticipe en la encuesta!

Tus comentarios son valiosos
paro desarrollar actividades
que mejoren el bienestar de
las personas y los animales a
través de lo actividad fisica.

Website QR code

iEscanea el cédigo
QR y participa!
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® Flyers Templates

, K&
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EXERCISE THERAPY ASSISTANT DOGS

Title
=123/06 to 25/7

final event 18/7/25

MORE ABOUT THEO
QM@
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PARTNERS C

ESCUELA ESPAROLA

SALVAMENTO NG

Y DETECCION CODA
CON PERROS 7 LLlPé
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q' municipiode KEAh

Actividades
lousada Affernativas
Funded by the European Union. Views and opinions
expressed are however those of the author(s) only and do
not necessarily reflect those of the European Union or the
European Education and Culture Executive Agency
(EACEA). Neither the European Union nor EACEA can be
held responsible for them.

Co-funded by
the European Union
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® Certificate of Attendance Template

CERTIFICATE OF ATTENDANGE

AT THE TPM HELD IN MALAGA ON 23 AND 24 JANUARY 2025
PROJECT TITLE: EXERCISE THEERAPY ASSISTANT DOGS- THEO. PROJECT NUMBER: 101185240

Your name here

Signature: Host:
® o By the President Actividades Alternativas
QY. R. 0
ME KEAN'
'" E‘ Actividades
EXERCISE THERAPY ASSISTANT DOGS Alternativas

—
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6.10 Presentation in congress

: CERTIFICATE
BDicoj OF PARTICIPATION

WERIEREY S TH0 s dhen) « e
This certificate is proudly presented to

Assoc. Prof. Dr. Yahn AYGUN

in oral presentation, recognition and appreciation of research contributions to
MEETCON - GALATA INTERNATIONAL CONGRESS OF APPLIED SCIENCES’
Congress held on 28-30 November 2025 Istanbul/TURKIYE with the paper
entitled
** Understanding Children's Expectations And Preferences For A Dog-
Themed Exercise Game: A Qualitative Study To Inform Mobile Game
Design For 9-14-Year-Olds

\

A

Assoc. Prof\D¥. i:QT CiFTCi
Head of MeetCon Conference
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6.11 Press release template

PRESS RELEASE

TITLE

Summary

Add the summary here

Introduction

Context of the research, such as why it was done and the conditions of the market when the
study was carried out, goes here. Here's an example:

Savvy Marketing sought to understand evolving consumer behavior in the e-
commerce space and identify emerging digital marketing trends that would
support Studio Agatho’s marketing strategies. With the shift toward digital
platforms, it became essential to explore how consumers interact with brands
and what marketing techniques are most effective.

Objectives

Context of the research, such as why it was done and the conditions of the market when the
study was carried out, goes here. Here’s an example:

Savvy Marketing sought to understand evolving consumer behavior in the e-
commerce space and identify emerging digital marketing trends that would
support Studio Agatho’s marketing strategies. With the shift toward digital
platforms, it became essential to explore how consumers interact with brands
and what marketing techniques are most effective.

® o
K& Co-funded by
the European Union
THEO

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily
reflect those of the European Union or the European Education and Culture Executive Agency (EACEA). Neither the European
Union nor EACEA can be held responsible for them.
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